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Class 3: Content 
Strategy 

Voice & Tone
Voice: What makes your agency sound like you. 
Tone: The stylistic variations your voice takes in different contexts.

Example brand words

Class Agenda

Voice & Tone

Consistency

Writing for SEO

Structured Content

Calls to Action (CTAs)

•	 Academic

•	 Assured

•	 Concise

•	 Contributive

•	 Conversational

•	 Direct

•	 Educational

•	 Empowering

•	 Friendly

•	 Informative

•	 Sophisticated

•	 Thorough

Consistency
Plan your content continuously:

•	 Brainstorm topics with your team  
— Evergreen & Seasonal

•	 Plan 1 month ahead

•	 Allow space for Timely content

•	 Don’t forget social media

Be consistent to:

•	 Build trust

•	 Measure changes

•	 Be predictable

•	 Enable sustainability

Rework and reuse existing content. How can you rework your 
evergreen content for different seasons?
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Writing for SEO
Search engine optimization boosts your ranking in search engines to 
help your audience find you.

Use keywords and variations of keyword phrases (your audience’s 
language) in:

•	 Titles and headers

•	 Metadata

•	 Top of page
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Keyword Research Tools

•	 Google Analytics

•	 Moz Keyword Explorer

•	 KW Finder

•	 Keyword Tool

Google Analytics

External search terms (Search Console): 
Acquisition > Search Console > Queries

Internal search terms: 
Behavior > Site Search > Search Terms

Investigate unexpected search trends. Filter, look for patterns or 
spikes over time, see what page where they’re on when they search.
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Structure Content
Structure helps your site’s SEO, responsiveness, and usability. It will 
also get your site ready for Drupal 8!

Current content types:

•	 Blog Entry 
(list at /blogs)

•	 Book Page

•	 Document 
(list at /documents)

•	 Event 
(list at /events)

•	 Landing Page

•	 Location 
(lists at /locations and /find-location)

•	 Press Release  
(list at /press-releases)

•	 Webform

•	 Video  
(list at /videos)

•	 Alert

•	 Content Header

•	 Index List

•	 Photo Gallery  
(list at /photo-galleries)

•	 Profile

Using the right content types helps organize and categorize your 
content so you don’t have to. Structured content doesn’t just help 
users; structured content helps you.
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Example: Events



Class 3: Content Strategy Content Specialist Certification Course

digitalservices.georgia.gov

Columns

Examples

Put an image with important text in an Infographic Column instead of 
directly in the WYSIWYG.

Put lists of information with searchable data (like the users’ county, 
etc.) in a DataTable Index List instead of in a regular table or into 
side-by-side columns.
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Calls to Action
Even though we’re not trying to make money like a private business, 
we still want our users to do something and take some kind of action.

Template
Headline: Build the emotional appeal with benefits, not features

Bolster your immune system, protect your heart and eyes, and 
enjoy clearer skin while enjoying the taste of delicious citrus!

Magic 5: Health, wealth, relationships, success, peace of mind 
Be honest, tell real stories, and don’t be the hero.

Offer: Build the logical appeal with details. Be clear, not clever.

Click to buy Everyday Citrus Recipes — more than 100 recipes 
for using oranges, grapefruits, tangerines, and clementines at 
every meal.

Button/Link: Write action-oriented text by completing the sentence: 
“I want to…”

Get healthy and delicious citrus recipes.

Use CTAs on your website, social media, newsletters, etc. 
New Call to Action block coming in Drupal 8!

Complete:

•	 Unfinished exercises

Web AccessibilityBring:

•	 Laptop

•	 Login credentials

•	 Microsoft Word

Homework Next class:


