
How to Make Your SEO A-

OK 

GOVTalks: SEO Workshop 



Today’s agenda: 

● Learn what SEO is 

● See what to do 

● See what NOT to do 

● Get in and do some work! 



“Search engine optimization is a 

methodology of strategies, 

techniques and tactics used to 

increase the amount of visitors to a 

website by obtaining a high-ranking 

placement in the search results page 

of a search engine (SERP) -- 

including Google, Bing, Yahoo and 

other search engines.” 

 

-Webopedia 

What is SEO? 



No, really...what is SEO? 

Search engine 

optimization is all 

about creating an 

overall positive search 

experience for your 

user that utilizes 

accessibility and best 

content practices.  



Basics of Search Engines 
● They “crawl” 

websites like a 

spider 

● Based on what 

they find, the 

results are ranked 

in order of 

relevance 

● The best results 

float to the top 

● Being mobile is 

vital! 



What do you need in your toolbelt? 

● Google Webmaster 

Tools 

● Rank Tracker 

● Page Rank 









How do you climb to the top of the 

results page? 

● Spend time filling in your meta tags, 

synonyms, alt text and descriptions 

● CREATE FRESH CONTENT  

● Be accessible  

● Try to cater to your user’s needs 



Build media relations 

● Social media 
● Positive mentions! 
● Guest blogging 
● Sharing content 



What should you NOT do? 

● Don’t pay for SEO!  

● Don’t engage in blackhat SEO 

● Don’t stuff too much content on the 

homepage 

● Don’t try to have too many pages 



Demo log in 

● http://training-5.gtaprd-acquia.fayze2.com 

● Username: Editor 

● Password: 547Editor 
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Meta tags 

● Provide details about the page, but don’t 

alter the way the page looks 

● Help search engines find details about your 

page 



Summaries 

● Helps the reader get an idea of what the 

content is about 

● Should be concise, 2-3 sentences 



Abstracts 

● For longer pieces of content 

● A little more involved than a summary, but 

still concise and short 



Synonyms 

● Help the auto-suggest search bar on your 

homepage 

● Type in words that could be associated with 

the content 



Alternate text 

● For screen readers, so it’s very important for 

accessibility  

● Must be short yet descriptive 

● Different from the title box 



Keywords 

● Important to be throughout your content, but 

not overused 
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